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Chery Automobile Co., Ltd.

Responsible Marketing Policy
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I. Purposes
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This policy aims to ensure that Chery Automobile Co., Ltd. (the ‘Company’ or ‘Chery Auto’)
conducts sales and marketing practices that comply with legal and regulatory requirements and business
ethics in all stakeholder communications, promotions, and marketing activities, thereby supporting the

Company’s sustainable operations and development and demonstrating its social responsibility values.
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II. Preparation Guidance
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Chery Auto is committed to responsible marketing communications to consumers and ensuring that
such activities are conducted truthfully, accurately, and in strict compliance with applicable laws,
regulations, and industry standards in the regions where it operates, including, but not limited to, the

Advertising Law of the People s Republic of China, the ICC Advertising and Marketing Communications
Code, and the Directive (EU) 2024/825.
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II1. Scope of Application
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This policy applies to all employees of Chery Automobile Co., Ltd. (full-time, part-time, and

temporary staff). Compliance is also expected from all business partners, including dealers, suppliers, and

collaborators.
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This policy applies to the marketing communications of all Chery’s brands and covers multiple

formats, including, but not limited to, television, radio, print, cinema, and the internet.
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IV. Commitments and Actions
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Chery Auto is committed to sales and marketing practices that comply with laws, regulations, social

norms, and ethical standards. Its commitment extends to:
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1) Establishing a review and supervision mechanism for responsible marketing materials. All
marketing materials must be reviewed by the Company to ensure content compliance and the
communication of positive values. All marketing materials shall be properly archived. A dedicated
annual audit on responsible marketing shall be conducted to identify and rectify any non-compliant

marketing practices.
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2) Providing truthful, objective, and accurate product/service information. Misrepresentation of
products, services, or pricing is prohibited, as are false/misleading claims regarding performance or
track records. Environmental claims must be substantiated by valid and detailed experimental data
or certifications and must not be focused on products without environmental credentials. Consumers
must be fully informed of product attributes, and any concealment, deception, or inducement of

uninformed customers into purchasing is strictly forbidden.
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3) Respecting consumers’ right to choose and right to privacy. Excessive marketing or over-
promotion shall be avoided, and the Company’s consumer privacy protection policies shall be strictly

implemented across all product and service touchpoints.
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4) Observing fair competition. Malicious disparagement of competitors is forbidden. When
comparing the Company’s products or services with those of competitors, no form of comparative
advertising, whether written or otherwise, shall be used unless supported by substantial research and

evidence.
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5) Advocating inclusivity and diversity. In advertising and marketing communications, any language
or imagery that may cause discomfort or discrimination shall be strictly avoided. Stereotypes related
to gender, age, race, or region shall be avoided, and diverse cultural values shall be respected. Care
for vulnerable groups (e.g., children, persons with disabilities, and elderly users) must be
appropriately represented in marketing scenarios. Accessible technologies, such as subtitles, sign
language, and audio descriptions, shall be explored and adopted to ensure that marketing materials
can be received and understood without barriers by disadvantaged groups.
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6) Conducting responsible marketing training. Annual training on responsible marketing shall be
delivered to relevant employees to ensure they stay informed about the Company’s policies and

procedures, as well as the latest requirements of applicable laws and regulations.
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V. Updates and Revisions
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Chery Automobile Co., Ltd. shall periodically review this policy and revise it when needed.



